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Abstract 
Nowadays, the local governments of China like to hold all kinds of grand events. 
They hope they can make the region become more famous and have better city image 
by holding more grand events. Then large-scale exhibition become the first choice of 
the local government because exhibitions can not only make good economic benefit 
but also make great benefit for the society. But without the reports of the mass media, 
the aim of imageing the exhibition and the city is hard to be achieved. So the research 
hopes to understand the relations among exhibition activities, city image, exhibition 
image and the reports of the mass media. 
The thesis mainly studies the reports of Xiamen Daily on China International Fair 
for Investment and Trade(CIFIT) during the years between 1997 and 2006. The 
research mainly use the research method of content analysis. The rearch wants to 
probe into the development of the reports of local main-stream media on grand events 
held by the local government to sum up what had been reflected from all the reports 
of the local main-stream media and the development of Xiamen’s exhibition economy, 
the city image of Xiamen and the image of CIFIT. 
By the research,we know that the city image of Xiamen ,reflected by the reports 
of Xiamen Daily on the CIFIT, is quite positive. The officers and citizens of Xiamen 
tried their best to promote the image of Xiamen to be a good place for exhibitions. 
And the image of CIFIT reflected by the reports of Xiamen Daily, is also quite 
positive. The image of CIFIT can be summed up as follows: CIFIT is a 
welled-organized, cosmopolitan,multi-featured exhibition; CIFIT is a grand event for 
investment attraction activities; CIFIT is a great platform for information release, 
communication and collection; CIFIT is a grand event which high-ranking officials 
pay great attention to; CIFIT is a great platform for PR activities,etc.. We also find out 
the reports of Xiamen Daily on the CIFIT are becoming more and more successful 
with the developing of CIFIT. 
Finally, we conclude the shortingcomings of Xiamen Daily’s reports on the 
CIFIT and the possible solutions to better imaging Xiamen and CIFIT. We hope the 
solutions will be helpful for the media. 
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港本地带来了 73 亿美元的生产总值，创造了 13000 个新的就业机会①，而且对一


























    1951 年中国第一次组团参加德国莱比锡的春季博览会，被公认为是中国会
展业的开端。20 世纪 50 年代到 70 年代，中国的会展业经历了缓慢发展的阶段。
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而成长起来的，从 1985 年第一个现代展会的举办到现在，厦门的会展经济经历
了从无到有、从小到大的三个发展阶段：（1）从 1985 年到 1997 年为第一阶段，
以富山国际展览城的投入使用和福建投资贸易洽谈会的举办为主要标志。这一阶




























                                                        

























    中国国际投资贸易洽谈会（简称“9.8 投洽会”）③经中华人民共和国国务院
批准，由中华人民共和国商务部（MOFCOM）主办，于每年 9月 8日到 11 日在
福建厦门举行。投洽会是中国目前唯一以促进双向投资为目的的国际投资促进活
动，也是唯一通过国际展览业协会（UFI）认证的全球规模最大的投资性博览会④。 
投洽会的前身是 1987 年开始的福建投资贸易洽谈会。1997 年，经中国国家
外经贸部将之升格为中国投资贸易洽谈会，从此投洽会成为中国吸引外资的权威
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第三节  文献检索 
一、城市形象 
有关城市形象的研究中，美国著名建筑学教授凯文·林奇最早明确提出了“城
市形象”这个概念。他在 1960 年出版的《The Image Of The City》中指出城市形
象是人们对城市的印象和感知；城市形象的五个构成要素是：道路、边界、区域、
节点与标志物。凯文·林奇的城市形象理论主要是指城市的景观，是局限于城市









公关行为起到了主导的左右。而无论是在 Lawrence J. Vale 等学者编写的《Imaging 
the City》，还是 Eli Avrahamd 的论文《Media Strategies for Improving an 
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② 樊莉莉. 会展形象研究概论[J]商业时代．2006（32），78.  
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第二节  具体操作程序 
一、媒体选择 
本次研究选择《厦门日报》是因为《厦门日报》是厦门市委机关报，是厦门










验并得到了成长壮大。因此，本次研究选取了《厦门日报》从 1997 年到 2006 年
这十年间对十届投洽会的报道作为研究对象。而在具体的研究时段的选择方面，
根据《厦门日报》对投洽会报道的总体情况，本研究选择从每年的 7月底（一般
情况下，对投洽会的报道始于投洽会开幕倒计时 40 天，即 7月 30 日左右）到 9
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